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Content and presentation

Providing information is good but the people you 
intend to use that information must:

a) want it
b) be able it understand it
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User testing

Get feedback from potential users on the thing you 
are developing 

Can compare several things at once

Structured; tried one-to-one, pairs and groups

Fairly quick



So, what did we do?

Focused on Breast Cancer, Depression, Diabetes and 
Obesity

We used sample ‘patient versions’ of guidelines 
covering topics relevant to these 

Prepared booklets to structure the user testing

Went on an around Scotland tour (not me, Dr 
Margaret Callaghan..)



Who did we talk to?

People who had been affected by a condition (eg. 
Depression)

Older (70-80)/younger (15-17) people 

English as second language

People with disabilities

Homeless people



Obesity	
  in	
  adults	
  -­‐	
  
how	
  to	
  lose	
  weight

This document includes information on:

• What is obesity?
• Key messages about managing 

obesity
• What can you do yourself?
• Things your doctor will suggest
• Things you and your doctor need 

to talk about
• Where can you go for help and 

support?
• How guidelines are produced







Diabetes and depression



Diabetes and depression



What themes emerged #1?

Context: how would I get this?

What can I do myself?

How is information from guidelines different from 
other information?

Concept of ‘research evidence’ is tricky, as is how 
to express uncertainty

Does guideline suggest more choice than I really 
have?



What themes emerged #2?

Language too technical

More visuals but need to present something useful

Photos and colours could have unintended impacts

Some graphs really difficult to understand



Conclusions

People are interested in information from guidelines 
but can’t assume that people think this is better 
than other information

Think carefully about what goes in your material

Tailor to your audience 

User testing - probably best one-on-one



Thank you!
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